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Demographics and Psychographics
Demographics allow a company to determine its target customers based on factors such as age, gender, marital status, and incomes. On the other hand, psychographics helps a company to classify their customers based on their interests, habits, attitudes, and preferences(Walker pg.4). For this paper, we want to target women for Fashion Curve Clothing Line. To get to the target customers we are doing a demographic and psychographic analysis for curvy women.
Demographics of curvy women for fashion line are wide. Women from the age of 15 years to 45 years fit in this category. The age is age may be categorized further into teenage, early adulthood and adulthood. The teenager and the adults put on almost complete difference choice of clothing. Women in early adulthood may fail in these two categories of clothes and, therefore, as much easier to design and choose for designs. Another demographic categorization is based on income. The teens are much dependent on their parents and very expensive fashions may not suit them. Many young adults and adults are earning and self-dependent. Designs of average to higher prices well fit them. Place of residence of these women also is an important consideration in making the choice of what to produce and where exactly to sell clothes.
Psychographics categorization for a Fashion Line for curvy women is based on attitude, habits, and interests. Curvy women will have a different attitude in a fashion depending on their age and occupation. Teen and young adults may be interested in fancy clothes which may not interest an adult. A woman who is a TV presenter will, of course, have a different attitude on clothes from a woman who is a housewife of the same age. Interests will also change from a woman to woman regardless of their age or occupation. 
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